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Family friendly focus and open city centre

Opening up the Hastings central business area to through traffic, more family and youth-focused facilities, and telling the world what a great place Hastings is, are high on the agenda for Hastings council hopeful, Sandra Hazelhurst. 
 
Hazelhurst, currently president of Hastings City Marketing, wants a shot at moving things forward from the inside, after having worked on the city’s marketing and central business growth strategy for the past two and a half years.
She’s become so hooked on promoting and raising the profile of Hastings as a great destination to live, work and locate businesses that she wants to help make the big decisions. 
 
Hazelhurst was involved in attracting the five-hectare multistore Home HQ centre to Hastings. And in recent dealings with an Auckland hotel chain which decided to come to Hastings, she found it was the passion of the people that won them over.
 
If she gets to become a councillor she’ll be encouraging Hastings people to work together toward common goals, be proud of who they are, and to own the new ‘Heart of the Hawke’s Bay’ brand. “We need to tell our story and get it out there so the rest of the country knows about us.”
 
While Hastings has “some of the best water and food and wine in the world,” it needs to become more family friendly, expanding its facilities beyond Noddy Town, Miniputt and Splash Planet. 

“To have Splash Planet closed for eight months of the year seems bizarre. I don’t expect the pools to be heated all the time, but we must be able to open the park for families throughout the year.”
And she says it’s crazy that families have to go to Napier on a weekend to enjoy playground style activities. “We need more safe outdoor and family facilities.” 
 
Hazelhurst is also campaigning for a skate bowl in the CBD across the road from the Police Station. “At the moment our young people board down the footpath on Heretaunga St and that’s not a good idea.” 
 
She says Hastings has been trading above the national average for the past three years; with good infrastructure and all the major trading banks now established in the CDB, it’s a good business centre.
 
The biggest challenge, however, is to get rid of what she calls the east-west divide in the central city. “A lot of New Zealand cities trialed malls in the early 2000s but they’re now pulling them out. We need to get our city pumping on both sides of the railway line.”

She says the mall gives the impression that access to shops ends at the cluster of art works on the Market Rd side of the railway line, making it difficult to attract new tenants on the east side. “We’ve had three developers who walked away because there wasn’t the foot traffic to support them.”
 
She says people should to be able to drive down the full length of Heretaunga Street. “We need to open up our central streets so we’re not sending people around the outside.” 
 
Part of the plan to revitalise the east side, apart from the proposed food precinct, could involve the Hastings District Council working with a developer to transform the old Albert Hotel which could be tenanted with an information centre, a café and a ‘people’s museum’.
 
She says Hastings is probably also one of the few cities in New Zealand without a museum. “We have a great group of historians who meet on a monthly basis in the Hastings Library, but we’ve got no place to house and display our city’s history. Even Waipawa has a museum.”
Prepared by Keith Newman
 
